
No. 1110. Periodicals—Average Retail Prices: 1998 to 2002

[In dollars]

Subject 1998 1999 2000 2001 2002

Agriculture . . . . . . . . . . . . . . . . . . . . . . 442.00 467.35 507.42 532.98 572.89
Anthropology . . . . . . . . . . . . . . . . . . . . . 267.23 290.67 306.35 306.43 332.10
Art and architecture . . . . . . . . . . . . . . . . 103.29 104.57 107.72 111.03 113.66
Astronomy . . . . . . . . . . . . . . . . . . . . . . 1,033.38 1,074.54 1,061.96 1,120.34 1,249.42
Biology. . . . . . . . . . . . . . . . . . . . . . . . . 831.23 909.11 973.96 1,030.06 1,097.01

Botany . . . . . . . . . . . . . . . . . . . . . . . . . 660.69 701.17 752.46 781.78 819.61
Business and economics . . . . . . . . . . . . . 367.82 409.72 461.32 503.02 552.67
Chemistry . . . . . . . . . . . . . . . . . . . . . . . 1,543.67 1,651.51 1,790.18 1,920.53 2,143.22
Education . . . . . . . . . . . . . . . . . . . . . . . 185.65 204.54 226.21 249.81 272.79
Engineering and technology . . . . . . . . . . . 891.59 971.49 1,060.98 1,155.88 1,249.96

Food science. . . . . . . . . . . . . . . . . . . . . 542.13 620.80 675.65 731.26 763.48
General science. . . . . . . . . . . . . . . . . . . 638.23 702.96 776.77 855.06 929.85
General works . . . . . . . . . . . . . . . . . . . . 82.17 85.00 87.37 88.35 94.86
Geography . . . . . . . . . . . . . . . . . . . . . . 529.88 558.19 625.70 672.33 745.23
Geology . . . . . . . . . . . . . . . . . . . . . . . . 746.07 784.54 846.77 903.81 977.05

Health sciences . . . . . . . . . . . . . . . . . . . 569.76 624.06 677.43 729.83 784.81
History . . . . . . . . . . . . . . . . . . . . . . . . . 97.66 105.98 112.34 119.26 126.35
Language and literature. . . . . . . . . . . . . . 88.17 94.25 97.91 103.06 110.51
Law . . . . . . . . . . . . . . . . . . . . . . . . . . . 129.33 137.74 145.67 156.65 172.10
Library and information science. . . . . . . . . 217.90 235.80 248.55 266.13 283.66

Math and computer science . . . . . . . . . . . 835.68 893.19 963.78 1,031.53 1,107.20
Military and naval science . . . . . . . . . . . . 258.67 282.33 308.11 360.56 354.20
Music . . . . . . . . . . . . . . . . . . . . . . . . . . 72.97 80.23 82.03 84.32 91.63
Philosophy and religion . . . . . . . . . . . . . . 114.85 123.53 130.53 136.37 146.60
Physics . . . . . . . . . . . . . . . . . . . . . . . . 1,653.07 1,755.92 1,900.36 2,038.03 2,218.82

Political science . . . . . . . . . . . . . . . . . . . 181.76 206.16 226.37 254.73 284.93
Psychology . . . . . . . . . . . . . . . . . . . . . . 241.08 274.05 302.59 330.07 361.93
Recreation . . . . . . . . . . . . . . . . . . . . . . 97.12 108.14 116.07 128.90 148.35
Sociology . . . . . . . . . . . . . . . . . . . . . . . 225.08 250.62 275.25 304.14 333.29
Technology . . . . . . . . . . . . . . . . . . . . . . 790.65 865.48 941.24 1,023.84 1,111.20
Zoology . . . . . . . . . . . . . . . . . . . . . . . . 670.22 739.25 807.88 861.88 933.80

Source: Library Journal, New York, NY, Library Journal, April 15, 2002. (Copyright 2002, used with permission of Library
Journal, a publication of Reed Business Information, a division of Reed Elsevier).

No. 1111. Quantity of Books Sold and Value of U.S. Domestic Consumer
Expenditures: 1995 to 2001

[2,346 represents 2,346,000,000. Includes all titles released by publishers in the United States and imports which appear under
the imprints of American publishers. Multivolume sets, such as encyclopedias, are counted as one unit]

Type of publication and
distribution area

Net publishers shipments 1 (mil.) Domestic consumer expenditures (mil. dol.)

1995 1998 1999 2000 2001 1995 1998 1999 2000 2001

Total 1. . . . . . . . . . . . . 2,346 2,402 2,505 2,493 2,410 25,154 28,786 30,027 32,050 31,880
Hardback . . . . . . . . . . . . . . 879 895 929 926 (NA) 15,011 17,016 18,438 18,973 (NA)
Paperback . . . . . . . . . . . . . 1,467 1,507 1,576 1,567 (NA) 10,143 11,770 11,589 13,077 (NA)

Trade . . . . . . . . . . . . . . . . . 842 860 935 904 846 9,340 10,350 10,788 11,514 11,052
Adult . . . . . . . . . . . . . . . 485 497 529 457 442 7,060 7,791 8,142 8,691 8,448
Juvenile . . . . . . . . . . . . . 357 364 406 447 403 2,280 2,558 2,646 2,824 2,603

Mass market paperbacks-
rack sized . . . . . . . . . . . . . 530 484 485 471 455 2,322 2,348 2,457 2,622 2,602

Bookclubs. . . . . . . . . . . . . . 126 142 146 143 144 949 1,176 1,233 1,316 1,369
Mail order publications . . . . . 96 78 66 65 52 578 487 553 590 551
Religious . . . . . . . . . . . . . . 157 171 174 171 174 1,792 2,037 2,150 2,295 2,413
Professional . . . . . . . . . . . . 165 170 178 187 168 4,153 4,751 4,959 5,293 4,870
University press . . . . . . . . . . 28 30 32 31 27 394 455 474 506 497
Elhi text . . . . . . . . . . . . . . . 247 302 305 334 349 2,384 3,216 3,294 3,516 3,798
College text. . . . . . . . . . . . . 155 176 184 186 194 2,708 3,365 3,483 3,718 4,020
Subscription reference . . . . . 1 1 1 1 1 532 603 636 679 706

Domestic distribution . . 2,196 2,254 2,348 2,332 2,262 25,154 28,786 30,027 32,050 31,880
General retailers . . . . . . . . . 1,145 1,143 1,199 1,181 1,141 11,888 13,102 13,813 14,557 14,389
College stores . . . . . . . . . . . 284 291 299 301 294 4,311 5,122 5,279 5,699 5,718
Libraries and institutions 2 . . . 97 102 105 106 102 2,111 2,394 2,496 2,664 2,640
Schools 2 . . . . . . . . . . . . . . 273 326 326 343 341 2,896 3,780 3,764 4,234 4,351
Direct to consumers . . . . . . . 289 293 312 304 286 3,544 3,989 4,239 4,448 4,344
Other . . . . . . . . . . . . . . . . . 108 99 108 104 99 404 399 435 449 438

Exports . . . . . . . . . . . . 149 149 157 155 149 (X) (X) (X) (X) (X)

NA Not available. X Not applicable. 1 Net, after returns. 2 Elhi libraries included in schools.

Source: Book Industry Study Group, Inc., New York, NY, Book Industry Trends, 2002, annual (copyright).
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